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Disclaimer MAPFRE

This document is purely informative. Its content does not constitute, nor can it be interpreted as, an offer or an intotagbn
exchange or buy, and it is not binding on the issuer in any way. The information about the plans of the Company, ita,evolutio
its results and its dividends represents a simple forecast whose formulation does not represent a guarantee with regpecf to t
future performance of the Company or the achievement of its targets or estimated results. The recipients of this information
must be aware that the preparation of these forecasts is based on assumptions and estimates, which are subject to a high
degree of uncertainty, and that, due to multiple factors, future results may differ materially from expected results. Arobng s
factors, the following are worth highlighting: the development of the insurance market and the general economic situation of
those countries where the Group operates; circumstances which may affect the competitiveness of insurance products and
services; changes in the basis of calculation of mortality and morbidity tables which may affect the insurance activéies qf
Life and Health segments; frequency and severity of claims covered; effectiveness of the Groups reinsurance policies and
fluctuations in the cost and availability of covers offered by third party reinsurers; changes in the legal environmesé adve
legal actions; changes in monetary policy; variations in interest rates and exchange rates; fluctuations in liquidityanoe the
and profitability of assets which make up the investment portfolio; restrictions in the access to third party financing

MAPFRE S.A. does not undertake to update or revise periodically the content of this document.

Certain numerical figures included in the Investor Presentation have been rounded. Therefore, discrepancies in tables between
totals and the sums of the amounts listed may occur due to such rounding.




AGENDA /

01 OPENING REMARKS

0220192021 STRATEGIC PLAN

03 CAPITAL MANAGEMENT

04 INVESTMENT MANAGEMENT

05 MAPFRE RE

06 BRAZIL

07 INTERNATIONAL CORE MARKETS

08 MAPFRE USA

09 MAPFRE OPEN INNOVATION

10 CLOSIN®REMARKS

MAPFRE

Mr. HUERTAS
Mr. GURTUBAY

Mr. MATA

Mr. JIMENEZ

Mr. PERERE LEMA

Mr. PEREZERRABONA
Mr. TAMAYO

Mr. CASTELO

Mr. ARIAS

Mr. HUERTAS



INVESTOR DAY MAPFRE
Antonio Huertas

Speakers _
Chairman & CEO

Fernando Mata | José LuiSurtubay José Luis Jiménez (I]:_lduardo Perez g;aége Tamayo
CFO &emberof Head of Strategyand Chieflnvestment elema | onal
the Board M&A Officer CEO MéPFFRE nternationa

=

Natalia Nufez
Headof Investor Relations

Y oW

José Antonio Arias
CInO

Fernando PéresSerrabona

‘ Alfredo Castelo
CE@Brazil

CEO NortiAmerica

A




INVESTOR DAY MAPFRE

O P E N I N G 2 9 OWRANSFORMING

OURSELVES

REMARKS For growth and improved
: profitability
Antonio Huertas



INVESTOR DAY MAPFRE

OPENING REMARBK

2016¢ 2018 Strategic Plan
Focus on profitable growth

Bancassurance

Innovation Gover nanceo.
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OPENING REMARBK

2019¢ 2021 Strategic Plan

2 SONB UNIF yaF2NYA
for growth and improved profitability
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OPENING REMARBK

2019¢ 2021 Strategic Plan
Strategic pillars

Client

orientation

TRANSFORMATION

Culture and
talent

Excellence in tec_hnical
and operational
management
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01 OPENING REMABK

2019¢ 2021 Strategic Plan
Aspirational objectives

VALUE GROWTH OPERATIONAL
CREATION MANAGEMENT
ROE 2021 Revenue Boost Non-Life

10% 30bne LIFE “gg,™

. Life-Protection premiums

* On a constant basis
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2019¢ 2021 Strategic Plan

Excellence in Increase

2021

TECHNICAL AND  Open, flexible and global technology RPA*
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Sustainability, innovation and
confidence

* Robotic Process Automation 10
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MAPFRE

OPENING REMARBK

2019¢ 2021 Strategic PlaBERIA

11

Grow and improve profitability:
Strengthen the MAPFRE network
Reinforcebancassurancehannel
Distribution channels

Improve client experience
Familyoriented strategies
Companies segment
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2019¢ 2021 Strategic PlaBRAZIL

Optimistic about business
development in Brazil

Yy New agreement

Final stage of business restructuring
process

Y
y Better discipline and technical
control

Y

Strengthened management team
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MAPFRE

2019¢ 2021 Strategic PlabATAM NORTH & SOUTH

Mexico

y Growth in most profitable lines
y Investin distribution channels

Yy Boost agent and digital networks
y Bancassurancagreements
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Multichannel & diversificationof
product portfolio

Yy Reduced Combined Ratio

y Life business

y New sales agreements

y Digital services and sedervice
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2019¢ 2021 Strategic PIaNORTH AMERICA

United States

y Leadership in Massachusetts
y Profitability in key states

y Digital business

Puerto Rico

y Digitalization of operations




